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Summary 
My field experience at Riley County K-State Research and Extension began in late 
February of 2016 and lasted until the end of June, 2016. During this time, I completed two 
hundred and forty hours of experience under the direction and supervision of Virginia (Ginny) 
Barnard. Ginny is a former Kansas State Master of Public Health (MPH) alum, and is currently 
employed as the Family and Consumer Sciences agent for the Extension Office in Riley County. 
As a Family and Consumer Sciences agent, she is primarily responsible for issues relevant to 
health, nutrition, food safety, and indoor environments. In addition to her many responsibilities, 
Ginny is a member of numerous coalitions and committees, as well as a collaborator with many 
community organizations and programs. During my time at Riley County K-State Research and 
Extension, Ginny allowed me to work with some of these committees, programs, and projects. I 
was assigned one major project to work on while at the Research and Extension office; work 
with Riley County Extension, the City of Manhattan’s Bike/PED Coordinator, and the 
Bicycle/Pedestrian Advisory Committee (BPAC) to develop, organize, and implement a 
community-wide educational and promotional program designed to increase community 
awareness and promote cycling for health, active transportation, and as a family-friendly activity.  
 
 
 
 
 
 
 
 
Subject Keywords: Riley County K-State Research and Extension, Bike Month, 
Cycling Promotion, Health Promotion 
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Introduction 
 I completed my public health field experience at the Riley County K-State Research and 
Extension at 110 Courthouse Plaza in Manhattan, KS. A total of two hundred and forty hours 
were completed between February of 2016 and June of 2016. The Kansas State University 
Agricultural Experiment Station and Cooperative Extension Service is a part of a national 
Cooperative Extension program, established in 1914, with the purpose of extending technical 
expertise and university research findings to help Kansans improve their homes, families, farms, 
businesses, and communities (Riley County, 2016). Each of the 105 counties in Kansas has their 
own Extension Cooperative office that is funded by partnerships between the federal, state, and 
county governments, as well as land-grant universities. In Riley County, the land-grant 
university that supports the county office is Kansas State University. With the University’s 
support, Riley County K-State Research and Extension is “Dedicated to a safe, sustainable, 
competitive food and fiber system and to strong, healthy communities, families, and youth 
through integrated research, analysis and education” (Riley County, 2016). Resources and 
educational training materials are available in the areas of agriculture, business and economics, 
family life, youth development, and healthy living.  
 The organizational chart for Riley County K-State Research and Extension is shown in 
Figure 0.1. The Riley County office is directed by a county extension director who oversees four 
extension agents that specialize in the areas of 4-H Development, Horticulture, Family and 
Consumer Sciences, and Agriculture (Riley County, 2016). I completed my field experience 
under the direction and supervision of Virginia (Ginny) Barnard who is the Family and 
Consumer Sciences Agent for Riley County. Ginny specializes in health, nutrition, food safety, 
and indoor environments. In addition to her responsibilities, Ginny is also a collaborator with 
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numerous coalitions and groups in the Manhattan community, including working with the City of 
Manhattan Bicycle/Pedestrian Advisory Committee (BPAC). During my time with Ginny, my 
project responsibilities closely aligned with activities prior to, during, and following Bike Month 
in Manhattan. This project was a great fit for my interests and educational background, and I was 
excited for the opportunity to offer my research and skills to the Manhattan cycling community.  
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Figure 1 – Organizational Breakdown of Riley County K-State Research and Extension  
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Focus and Scope of Work  
When I first arrived at Riley County K-State Research and Extension, I met with Ginny 
regarding possible project ideas. Following her discussions with several committees and 
coalition groups, it was decided that I would work with both the Riley County Extension Office, 
as well as with the City of Manhattan’s Bike/Pedestrian Advisory Committee (BPAC) on a 
community-wide educational campaign to increase community awareness and promote bicycling 
for health, active transportation, and as a family-friendly activity. The project would closely 
align with Manhattan’s Bike Month throughout the month of May.  
Background Evidence: The Public Health Concern 
Physically inactive lifestyles are considered a major public health concern today. In fact, 
1 in 4 adults, and more than 80% of adolescents, do not meet the public health recommendations 
of accumulating 30 and 60 minutes of physical activity per day, respectively (WHO, 2016). 
Additionally, the Centers for Disease Control and Prevention estimates that 300,000 deaths each 
year in the U.S. are linked to physically inactive lifestyles and poor nutrition habits (CDC, 2016). 
As a result, several negative health consequences do exist, such as contributing to a higher 
occurrence of overweight/obesity, and an increased risk of developing diabetes, coronary heart 
disease, stroke, and some cancers (Sallis, 2004). In order to combat the issue of physical 
inactivity, public health officials have sought out solutions to increase physically active lifestyles 
in hopes of improving the health of populations, as well as reducing health care costs. One such 
solution agreed upon by both transportation researchers and public health researchers alike, is 
cycling (Sallis, 2004).  
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Cycling has a considerable amount of health benefits, including reductions in mortality 
and diabetes occurrence for regular riders, and lower likelihood of being overweight/obese for 
commuter cyclists (Rissel, 2010). Additionally, riding a bicycle has a wide-range of benefits that 
extend beyond health benefits, such as environmental, social, and community benefits (Garrard, 
2008). For these reasons, promoting cycling as a means of transportation, as well as health and 
recreation, is an important way to increase physical activity in communities.  
Previous research has looked at several different approaches to both understand and 
encourage cycling in communities. While most of the research examines the role of 
infrastructure and the cost-effectiveness of trail development for the promotion of cycling, a few 
others have looked at more personal factors in the decision to ride a bike (Pucher, 2009; Wang, 
2004).  One example of the former, is a study that found that Canadians cycle approximately 
three times more than Americans due safer cycling conditions, better cycling infrastructure and 
policies, and an increased availability of cycling training and education programs (Pucher, 2005).  
In terms of the latter, a more recent study looked at cyclists’ perceptions as a way to understand 
how to promote cycling. In this study, researchers concluded that convenience and restrictions, 
such as vandalism and facilities, are the most important elements in order to understand attitudes 
towards cycling (Fernadez-Heredia, 2014). Lastly, there is evidence to suggest that attitudes, 
awareness, and psychological factors can also influence a person’s choice to bicycle (Heinen, 
2011). In conclusion, in order to effectively promote cycling as a safe, healthy, and family-
friendly method of transportation – we must focus our educational and promotional efforts on 
several of these factors, as opposed to just one. 
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Field Experience Project Responsibilities 
My project duties included: (1) conducting a brief literature review and background 
research on other community bicycle promotion, survey development, and educational programs, 
(2) helping to organize the Bike Month events, (3) creating promotional videos, radio public 
service announcements (PSA), marketing materials, and social media campaign posts to promote 
Bike Month, (4) preparing, collecting, and evaluating data regarding the public perception, 
education, and awareness of cycling in the community following Bike Month, (5) using data 
from survey results to develop new educational materials for cycling safety in the community, 
(6) sharing results of the program and survey with both the City of Manhattan, and the Flint Hills 
Metropolitan Planning Organization to be used for future programs and city development 
projects.  
 Overall, the scope of work for this project fit well with my education and interests and I 
was able to learn how to implement a community-wide public health program. Additionally, I 
was successfully able to use what I learned throughout the project with community organizations 
and members in hopes that the results provided helpful information in future planning projects 
and programs in Manhattan.  
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Learning Objectives 
 Prior to beginning my field experience at Riley County Research and Extension, I worked 
with Ginny to develop learning objectives for my project. My first learning objective was to 
understand how to organize and implement a community-wide program to promote bicycling. 
The goal of this learning objective was to develop ideas and methods to not only educate the 
public, but also promote cycling for health, active transportation, and as a family-friendly 
activity. This objective was accomplished through several activities. First, through background 
research from previous communities’ educational and promotional campaigns, I was able to 
understand how to develop a similar programming to be implemented in Manhattan. Also, with 
the help of the Manhattan BPAC, I was able to understand what types of programs or activities 
would be best for promoting cycling in the community. Furthermore, through designing 
promotional materials and planning Bike Month events, I was able to be involved in all aspects 
of the educational and promotional campaign.  
 My next objective was to find background information and research evidence-based 
methods to promote Bike Month and cycling safety in order to reach a diverse population in 
Manhattan. These materials and resources were then used to develop the multi-media 
promotional materials, as well as the Bicycle Perception and Awareness Survey. According the 
City of Manhattan Bicycle/Pedestrian Coordinator, Emma Rearick; the majority of current 
participants during Bike Month are already bicycle ‘enthusiasts’. Therefore, in order to make a 
larger impact on the community, I knew that we would have to promote Bike Month using 
several methods. By focusing on four categories of riders (new cyclist, families, 
health/recreational cyclists, and commuters), we were able to determine what promotional 
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avenue would be best for each category of rider. Promotional materials included: flyers 
distributed throughout the community, social media, email marketing, videos on the City’s 
website, radio public service announcements (PSA), and word-of-mouth. By increasing the 
awareness of programs and events, we hoped we would see an increase in participation as a 
result. Throughout this portion of the project, I felt that I learned several ways to promote the 
program and educate the public, and we were successfully able to reach a diverse population.  
 The third objective is closely tied to the second objective; learning to formulate an 
effective marketing effort for cycling promotion that entailed the creation of materials including 
flyers, promotional videos, radio, and social media. For the most part, I used previous knowledge 
and experience to develop flyers and social media posts to promote the program. For the videos, 
I had an opportunity to work with both Gayle Donaldson (City of Manhattan Communications 
Specialist) and Jace Mills (City of Manhattan Multimedia Intern) at the City with the purpose of 
learning how to produce short promotional videos. For the radio PSAs, Ginny first provided me 
with some materials on how to effectively write scripts and communicate using radio. Then, with 
Jared Tremblay (City of Manhattan Infrastructure Analyst) and Emma Rearick’s help to select 
the best topics and/or events to promote, I was able to write the radio scripts to be used before 
and during Bike Month.  
 My fourth learning objective was to evaluate the public’s perception and awareness of 
bicycling, as well as Bike Month and bike safety topics, in Manhattan following Bike Month in 
order to develop and support lasting change in the community. This objective is where I feel I 
learned the most, as well as made the largest impact throughout my field experience project. 
First, using previous community and national bicycle surveys, I was able to develop my own 
survey to assess the public’s perception and awareness of several cycling topics (City of Mesa, 
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2015; Corona Insights, 2014; Schroeder, 2013). Next, through the evaluation of the results, I 
learned that many of the programs and promotional materials we utilized in May worked very 
well in endorsing Bike Month, while others did not make such a large influence. For example, 
approximately 63% of respondents identified social media as the way their heard about Bike 
Month in Manhattan, whereas approximately 14% heard about Bike Month from the utility bill 
inserts sponsored by the City of Manhattan. Additionally, with the results of the survey, I was 
able to listen to what the community was aware of in terms of cycling safety and awareness, and 
create specific educational materials to address those needs. These materials will hopefully 
continue to be used in future years so as to create lasting changes. Lastly, I was able to share the 
survey results to both the City of Manhattan, as well as the Flint Hills Metropolitan Planning 
Organization, for projects and programs in upcoming years.  
 The final objective of the project was to describe how field experience activities improve 
public health using a community change framework. I believe this objective was most relevant to 
attending the Bike Month planning meetings, and through the evaluation and sharing the survey 
results. It is my hope that the things I learned throughout my entire field experience project will 
continue to be utilized by the city with the aim of (1) developing and improving access to biker 
friendly routes and roads, (2) increasing rates of bicycling as a form of physical activity, (3) 
growing the overall cycling community in Manhattan, and (4) improving bicycle (and motor 
vehicle) safety in the community.  
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Activities Performed 
Prior to Bike Month 
 Throughout my experiences at Riley County Research and Extension, I was given many 
valuable opportunities directly related to public health and physical activity. Prior to the 
beginning of Bike Month in May, I met with my project team consisting of Ginny Barnard (Riley 
County Research and Extension), Emma Rearick (City of Manhattan Bicycle/Pedestrian 
Coordinator), and Jared Tremblay (City of Manhattan Infrastructure Analyst). During our 
meetings, we discussed the importance of me attending the Bike Month planning meetings in 
order to help plan and organize events, as well as network with other cycling community 
members. Additionally, my project team laid out their ideas and expectations of Bike Month 
promotional materials they wanted developed.  
 For the months of February, March, and April, I had numerous responsibilities in order to 
prepare for the beginning of Bike Month. First off, I attended three Bike Month planning 
committee meetings. Here we discussed what events to plan, how we would promote the events, 
and any other topics that arose. Second, I was given the responsibility of creating both 
promotional videos, as well as radio PSAs, to be used to promote Bike Month. Jace Mills (City 
of Manhattan Multimedia Intern) and I worked together to create the Bike Month videos 
following some background research to see what other communities have created in the past. 
Following multiple brainstorming sessions, we decided to make three short videos with a specific 
target audience for each video. Using Emma and Jared’s input, the audiences we selected were: a 
novice bike rider, a family, and a cyclist who had been biking for many years (mainly for health 
reasons). It was then my job to actually get out and recruit members of the community who fit 
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these roles. Fortunately, a friend and colleague (Chelsey Schlecter, Graduate Student) fit the role 
of novice bike rider perfectly, with the added bonus of being a semi-frequent bicycle commuter. 
Jared volunteered to fill the second role with his young daughter, and finally, I contacted the 
Manhattan Women’s Group Ride Facebook page in order to recruit a member for the last role. 
Once I scheduled everyone for their video interviews and rides, Jace was responsible for the 
actual filming and editing portion of the videos. After completion of the videos, we used the 
City’s website and social media outlets to distribute our work.  
The radio PSAs were a bit more labor-intensive. Ginny provided me with some literature 
and direction on how to effectively write service announcement scripts. Then, using the input on 
topics and Bike Month events from Jared and Emma, I began drafting the script. I wrote roughly 
twenty announcements of varying time lengths (10-30 seconds), and then the project team 
narrowed the announcements down to eight that would eventually be recorded for broadcast. 
Following multiple reviews and edits, we selected the final announcements to be read and 
broadcasted on the radio. All while these activities were being performed, I simultaneously 
conducted my own short literature review and background research in topic areas including, but 
not limited to: previous community-wide educational programs that targeted cycling, bicycle 
friendly communities, bicycle friendly universities, safe routes to school, active transportation, 
infrastructure and city planning, the promotion of cycling, bicycle safety topics, and cyclist’s 
perception and awareness. This research would then be utilized when I began developing my 
survey following Bike Month.  
 The last responsibility I had in the months prior to May was to begin developing 
marketing materials to be used throughout Bike Month.  
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During Bike Month 
Using background research from previous community-wide educational programs, as 
well as sources like the League of American Bicyclists, I decided to focus my efforts for 
promotion on web-based materials. I chose this method because I knew that flyers were already 
printed and would be distributed to businesses and restaurants in the community, the videos were 
produced, and radio announcements would also be used during the month. However, from 
discussions at the Bike Month planning meetings, it seemed as though web-based promotional 
materials were lacking. Fortunately, I have previous experience in the area. I settled on creating 
digital infographics, Bike Month daily event posts, and organizing a month-long social media 
campaign. For the infographics, I used topics that many previous communities focused on when 
educating the public, such as the health benefits of cycling and the environmental effects of 
cycling. The Bike Month daily event posts were created essentially to replace a printed form of a 
flyer and so that members of the community could see what events were happening during the 
week, or day. Finally, I created a month-long Twitter campaign using the hashtag, 
#BikeTo*Location*. The main purpose was to use community member’s (or my own) photos 
from various locations in the Manhattan community, in order to show how cycling can be a 
healthy and fun way to get around. In Bike Month’s entirety, there were a total of 21 Twitter 
posts.  
The other main activity I performed during Bike Month was continuing to research and 
develop the Manhattan Bicycle Perception and Awareness Survey to be distributed following all 
events. The survey development process took several weeks, and I was fortunate enough to use 
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input and edits from Emma. Once we decided on the final draft of the survey, I then began 
creating it using the survey software, Qualtrics.  
Following Bike Month 
 After the survey was created and test surveys were taken, I began distributing links. 
Methods of distribution included primarily emails and social media sites. Fortunately, I had 
tremendous support and encouragement from community members and organizations such as, 
the City of Manhattan, The Flint Hills Metropolitan Planning Organization, K-State Recreation 
Services, Manhattan Women’s Group Rides Club, The Pathfinder, Downtown Manhattan Inc., 
the Bike Manhattan group, and Green Apple Bikes. All of these members and organizations 
shared and promoted my survey in order to get more results. Additionally, my friends and 
colleagues at Kansas State, as well as various community members, did their part to spread the 
word about the survey.  
Following 2.5 weeks of survey distribution, results were collected, analyzed, and a final 
report was created. It should be noted that given there was no comparison, or a pre- and post-
assessment for the survey, the strength of conclusions that can be made from the results may be 
limited and inferences should be avoided. Rather, the results were used to report on the current 
status of several cycling topics in the community, with the hopes of making improvements for 
future years to come.  
With that said, by using results from the survey, I was able to create a handful of 
educational flyers titled, ‘Manhattan Bicycle Safety Series’, in order to better educate the public 
on bicycle safety topics that were addressed. These were designed with the intent of being used 
on either the City of Manhattan’s website, in printed flyer form, or as digital infographics for 
upcoming years’ Bike Months. The survey results were also shared with both the City of 
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Manhattan and the Flint Hills Metropolitan Planning Organization for use on city planning 
projects, Bike Month event planning, and other future projects and programs in the community.  
The last activity performed in my field experience project was the final collection of 
social media analytics from each post from before, during, and after Bike Month. Analytics from 
the posts will assist in determining the overall impact of social media usage for the promotion of 
Bike Month.   
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Products Developed 
During the first half of my field experience, a significant portion of my time was spent 
developing materials and resources to be used to educate the public and promote Bike Month in 
Manhattan. Starting in February, I began organizing, recruiting, and assisting in the creation of 
three promotional videos for the City of Manhattan. Although I had a little experience with video 
production, I learned much more by working with Jace Mills. Furthermore, by working with 
Jace, I was able to better understand the importance of knowing your target audience beforehand, 
reaching that target audience, and doing so in the shortest amount of time. All of these things 
needed to be accomplished in order for our videos to be more effective.  
In addition to the videos, I also developed radio scripts to be used during Bike Month. 
Figure 2 shows the final radio PSA script. This is one product where I did not have any previous 
experience. After considerable amounts of time researching and writing several drafts, I learned 
that radio messages need to be tailored differently in order to effectively reach the correct 
audience. These two promotional materials were vital to the overall project, as well as to Bike 
Month events in Manhattan.  
Following the completion of the videos and radio announcements, I turned my focus to 
the creation of several digital infographics and posts. The infographics had three purposes: 1) to 
promote Bike Month events, 2) to educate the public on the health benefits of cycling, and 3) to 
educate the public on bicycle safety topics. The infographics were used to create social media 
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posts throughout the month of May and following Bike Month. These are as shown in figures 3 – 
23. Social media analytics are shown as appendix 1.  
The final product developed in my field experience project was the MHK Bicycle 
Perception and Awareness Survey; questions are shown in figure 24. The results from the survey 
are shown as appendix 2. The Manhattan ‘Bicycle Safety Series’ infographics that were 
developed using the survey results are shown as figures 25 – 27.  
In addition to all of the products mentioned, I also sent out several requests for biking 
images, as well as emails asking for help in sharing the survey in order to reach a larger 
audience. In conclusion, I was not only able to create materials and resources to be used during 
this year’s Bike Month, but also in many additional years.   
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MHK Bicycle Perception & Awareness Survey Development 
and Summary of Findings 
Survey Development  
The Manhattan Bicycle Perception and Awareness Survey was created and distributed 
following Bike Month 2016. The survey was developed using evidence from peer-reviewed 
literature, as well as examples from previous community, state, and national cycling surveys 
(The League of American Bicyclists; Schroeder, 2013; City of Mesa, 2015; Corona Insights, 
2014). The main purposes of the survey were to (1) assess the public’s perception and awareness 
of several bicycling topics, barriers, and safety issues, and (2) to report on the previous Bike 
Month programs and events in Manhattan. Therefore, the survey was designed to evaluate what 
promotional and educational programs that are working well currently, as well as to identify 
what improvements are needed in the community. 
 
Summary of Findings 
(All results from the survey are shown as Appendix 2 at the end of this document).  
1. Approximately 13% of respondents identify the bicycle as their primary method of 
transportation in the Manhattan community. 
2. Most residents have a daily commute of less than 15 miles, with 52% of those with a 
commute of 0-5 miles. 
3. Approximately 51% of respondents had ridden a bicycle within the past week, and 17% 
within the past month.  
4. Most cyclists ride for recreation or health/exercise purposes.  
5. A majority of cyclists wear a helmet when they ride, and use lights when riding at night.  
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6. 82% and 77% of respondents stated than more bike friendly trails and more bike-only 
lanes, respectively, would increase their likelihood of riding or commuting in Manhattan.  
7. Many respondents were incorrect, or unsure of, several bicycling and motor vehicle laws 
of the road. 
8. The majority of people were unsure of what a bike sharrow is and whether or not there 
are any bike sharrows in Manhattan. 
9. 60% of respondents were previously aware that May is Bike Month in the community. 
10. Approximately 63% of respondents heard about Bike Month from Social Media. 
11. Respondents identified more events on the weekends, more family-friendly activities, 
competitions, and training/education as activities to increase their desire to participate in 
bike month.  
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Figures 
Figure 2 – Radio Public Service Announcements (PSA) Final Script 
Announcements No. 1-3 
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Announcements No. 4-6 
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Announcements No. 7 & 8 
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Social Media Infographics & Posts 
Figure 3 – Social Media Post, May 1st  
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Figure 4 – Social Media Post, Health Benefits of Cycling 
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Figure 5 – Social Media Post, #BikeToWork  
 
Photo Courtesy of Dr. Richard Rosenkranz 
 
Figure 6 – Social Media Post, May 4th  
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Figure 7 – Social Media Post, #RideToCicoPark 
 
Photo Courtesy of Evan J. Alderman 
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Figure 8 – Social Media Post, #BikeToCampus 
 
Photo Courtesy of Wendy Schlesener 
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Figure 9 – Social Media Post, #RideToParadise  
 
Photo Courtesy of Manhattan Cycling Community Member  
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Figure 10 – Social Media Post, May 7th  
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Figure 11 – Social Media Post, #BikeToBillSnyderStadium 
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Figure 12 – Social Media Post, #BikeToRec 
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Figure 13 – Social Media Post, #BikeToLibrary 
 
Photo Courtesy of Emma Rearick 
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Figure 14 – Social Media Post, #BikeToAnneburgPark 
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Figure 15 – Social Media Post, May 15th  
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Figure 16 – Social Media Post, Halfway  
 
Figure 17 – Social Media Post, May 20th 
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Figure 18 – Social Media Post, #RAGBRAI 
 
Photo Courtesy of Jeff Knief 
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Figure 19 – Social Media Post, May 20th  
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Figure 20 – Social Media Post, May 22nd  
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Figure 21 – Social Media Post, #BikeToFHDC 
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Figure 22 – Social Media Post, Biking in Iowa 
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Figure 23 – Social Media Post, End of Bike Month 
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Figure 24 – MHK Bicycle Perception & Awareness Survey Questions 
Section 1 
 
Section 2 
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Section 3 
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Section 4 
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Section 5 
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Section 6 
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Bicycle Safety Series Infographics 
Figure 25 – Safety Series, Bike Sharrows 
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Figure 26 – Safety Series, Helmets & Lights 
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Figure 27 – Safety Series, 3-Foot Pass Law 
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Alignment with Public Health Core Competencies 
 Over the duration of my coursework at K-State and my field experience project, I was 
able to learn about and meet each of the core competencies of public health education.  
Biostatistics: The first core competency of public health is biostatistics, and I was able to 
gain valuable knowledge and experience in this area through completing my Biostatistics course 
and my Regression and Analysis of Variance course, as well as through assisting with research. 
In our research, and in my field experience project, we utilized several methods to collect and 
analyze data and information. Furthermore, in my Nutritional Epidemiology class, I learned to 
critically analyze peer-reviewed evidence to assess research design and statistical measurements. 
All in all, my statistics knowledge increased considerably as my professors, mentors, and 
colleagues helped me understand the correct ways to perform data collection and analysis.  
Environmental Health: The second core competency of public health education is 
environmental health. I was first exposed to this competency in my Environmental Toxicology 
class in which I conducted a literature review and research report on arsenic amounts and effects 
in various fruits. Also, in my Public Health Nutrition course, we touched on several food safety 
topics and how proper food safety practices can prevent the occurrence of food borne illnesses.  
Epidemiology: The core competency of epidemiology has been a common theme in many 
of the courses I have taken at Kansas State, as well as in my research assistant position. 
Additionally, in my Topics of Human Nutrition course, I used a handful of epidemiological 
studies in a literature review detailing the primary prevention of cancer in youth and adolescents. 
These studies allowed me to understand the links between lifestyle behaviors and cancer 
50 
 
outcomes before continuing my review to examine what/if any types of interventions were 
previously performed in the subject area.  
Health Care Administration: The fourth core competency is health care administration. 
Although I was not directly involved with any health services during my time at K-State, I did 
conduct an interview for my Health Care Administration class with a Manager of Accreditation 
and Standards for the Commission on Cancer, in the Division of Research and Optimal Patient 
Care at the American College of Surgeons. In addition to the interview for class, my experience 
at Riley County Research & Extension allowed me to better understand the importance of how 
public health professionals, the healthcare industry, and community partners alike contribute to 
the overall health and well-being of a larger population. Through programs that the extension 
office runs, as well as other community programs such as Bike Month, this goal was 
accomplished.  
Social and Behavioral Science: The final core competency has to do with social and 
behavioral sciences. In order to complete this competency, one must understand how social and 
behavioral factors impact the health of both individuals and populations. I accomplished this 
competency in the following ways: in several of my courses that discussed theories and concepts 
of human behaviors, my field experience project, and my research assistant position at both the 
Physical Activity & Nutrition Clinical Research Consortium and the Youth Physical Activity and 
Nutrition Motivation Lab. In order to be successful in this core competency, I relied on several 
theories of behavior and lifestyle change in order to assist in the design of interventions to 
improve the health and wellbeing of target populations.  
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Conclusions 
Throughout my graduate career at Kansas State University, I have established a firm 
foundation in public heath knowledge, research, and application. The education I have gained 
has been an extremely gratifying, beneficial experience. It has opened my eyes to the importance 
of public health research, and specifically how research can impact populations as a whole. 
Additionally, my experiences as a Graduate Research Assistant have taught me that I have a 
passion for creating environments that support healthy choices to reduce the risk of chronic 
diseases, as well as for educating and empowering others to facilitate behavior changes that 
positively affect their overall health and wellbeing. I am eager to translate these passions into 
practice in my professional public health career. To sum it up, I am genuinely grateful for the 
opportunities given to me during my graduate career, and for those who mentored me and 
encouraged me along the way.  
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Appendix 1 – Social Media Analytics 
 
Table detailing all posts and impressions: 
 
Date Event/Topic Impressions 
May 1, 2016 Start of Bike Month 327 
May 3, 2016 Health Benefits of Cycling 2,573 
May 3, 2016 Ric Tweet, Bike to Work 165 
May 4, 2016 Bike to School Day 984 
May 5, 2016 Bike to Cico Park 202 
May 5, 2016 Wendy, Commuting in MHK 198 
May 6, 2016 Bike in Florida 206 
May 7, 2016 Bike Sharrow Placement 151 
May 8, 2016 Bike to Bill Snyder Stadium 384 
May 10, 2016 Bike to the Rec Center 333 
May 12, 2016 Bike to MHK Public Library 135 
May 13, 2016 Bike to Anneburg Park 228 
May 15, 2016 Gravel Ride Event 224 
May 17, 2016 Halfway through Bike Month 1,127 
May 19, 2016 Bike to Work Day 1,542 
May 19, 2016 RAGBRAI 260 
May 20, 2016 Bike Month Events 122 
May 22, 2016 Women’s Ride Event 154 
May 24, 2016 Bike to FHDC 148 
May 29, 2016 Biking in Iowa 140 
June 3, 2016 End of Bike Month 140 
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May 1, 2016 – Start of Bike Month Tweet 
 
 
 
 
May 3, 2016 – Health Benefits of Cycling Tweet 
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May 3, 2016 – Bike to Work (Ric) Tweet 
 
 
 
 
 
May 4, 2016 – Bike to School Day Tweet 
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May 5, 2016 – Bike to Cico Park Tweet 
 
 
 
 
 
May 5, 2016 – Bike to Campus Tweet  
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May 6, 2016 – Biking in Florida Tweet 
 
 
 
 
 
May 7, 2016 – Bike Sharrow Placement Tweet 
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May 8, 2016 – Bike to Bill Snyder Stadium Tweet 
 
 
 
 
 
May 10, 2016 – Bike to the Rec Center Tweet 
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May 12, 2016 – Bike to Public Library Tweet 
 
 
 
 
 
May 13, 2016 – Bike to Anneburg Park Tweet 
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May 15, 2016 – Gravel Ride Event Tweet 
 
 
 
 
 
May 17, 2016 – Halfway through Bike Month Tweet 
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May 19, 2016 – Bike to Work Tweet 
 
 
 
 
 
May 19, 2016 – RAGBRAI Tweet 
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May 20, 2016 – Bike Month Events Tweet 
 
 
 
 
 
May 22, 2016 – Women’s Ride Event Tweet 
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May 24, 2016 – Bike to Flint Hills Discovery Center Tweet 
 
 
 
 
 
May 29, 2016 – Biking in Iowa Tweet 
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June 3, 2016 – End of Bike Month Tweet 
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Appendix 2 – MHK Bicycle Perception & Awareness Survey 
Results 
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